


OUR MISSION
We lead by creating extraordinary music 
and experiences that build community, 
inspire activism, and foster compassion at 
home an around the world.

Since 1978, SFGMC has consistently changed
the world through music, and has served as an 
international standard-bearer for a powerful mix of 
extraordinary musical excellence and mission-driven 
activism.

From humble, exuberant beginning, the Chorus has 
provided music that has entertained, encouraged, 
healed, educated and pushed the envelope toward 
unity, community and equality.

The Chorus is credited for beginning the LGBT 
choral movement — now a worldwide phenomenon, 
numbering over 200 LGBTQ-identified choral 
groups across the globe.

SFGMC TODAY
For 40 years, the San Francisco Gay Men’s Chorus has 
courageously served as an inspirational international 
leader of the LGBTQ choral movement. Through an 
accomplished combination of high-caliber musical 
performance, human rights activism, and community 
building, it has become an icon among LGBTQ 
organizations.

SFGMC continues to be a major innovator in the
Bay Area arts community, with 16 major concert 
performances and more than 50 non-ticketed outreach 
events each year. The Chorus, under the artistic 
leadership of Dr. Timothy Seelig, now has over 250 
singers, two vocal ensembles, and two youth outreach 
programs that serve both local and nationwide 
communities.



SFGMC’S FUTURE COMES 
ALIVE AT CRESCENDO
From the stars on the red carpet to 
the award ceremony, it’s a spectacular 
EVENING NOT TO BE  MISSED!



ANNUAL CRESCENDO GALA
SFGMC’S LARGEST SINGLE FUNDRAISING EVENT

SFGMC’s signature gala, Crescendo, is a fundraising 
event and celebration to honor extraordinary individuals 
and corporations who tirelessly champion and promote 
LGBTQ equality.

This year’s Crescendo will be held on Saturday, April 27, 
2019, at the historic Fairmont San Francisco Hotel. We’ll 
showcase our innovative outreach programs, feature 
special performances and highlight our expanding re- 
cording and video projects.

More than 500 guests join in the fun for a spectacular 
blend of celebrities, dazzling musical guests, dinner, 
cocktails, dancing, and must-have auction items.

Proceeds from the 
evening help support 
SFGMC and its outreach 
programs RHYTHM and 
IT GETS BETTER



We look forward to bringing you another memorable 
evening that reaches new heights as we revel in past 

PAST HONOREES
Tyler Glenn / Neon Trees (2018 Trailblazer Award)

Mary Lambert (2018 Inspiration Award)

Andrew Lippa / Composer (2018 Vanguard Award)

Ken McNeely / AT&T (2018 Corporate Leadership Award)

Kathy Griffin (2017 Vanguard Award)

Lexus (2017 Corporate Champion Award)

Nancy Pelosi (2015 Champion Award)

Stephen Schwartz (2014 Human Rights Award)

Tyler Clementi Foundation (2013 Human Rights Award)

KQED (2013 Media Award)

Dan Savage (2012 Human Rights Award)

Joe Jervis / Joe.My.God (2012 Media Award)

You’re in good company when you join the San Francisco 
Gay Men’s Chorus (SFGMC) as a corporate sponsor at 
our annual fundraising gala — Crescendo.

You have the opportunity to support one of the most 
respected and recognized choral institutions in the 
world. There are few other better ways to engage with 
the San Francisco Bay Area community and beyond. As 
a corporate partner of SFGMC, you are aligning your 
brand with one of the most prominent and beloved arts 
institutions and an LGBTQ community leader. 

Strengthen your organization’s visibility with our audiences 
and supporters by enhancing your brand identity as a 
supporter of the arts, equality and human rights.

We can develop a custom program of options to help you 
maximize exposure and take advantage of this fantastic 
opportunity.

BECOME A SUPPORTING PARTNER AT CRESCENDO



SFGMC - MEDIA REACH

SOCIAL MEDIA CHANNELS

• 25,000+ Followers
• 14,500+ Facebook/Instagram fans
• 8,500 Twitter followers
• 10 million+ video views
• 1,800 + YouTube subscribers/54,000 monthly views

DIGITAL COMMUNICATIONS
• TakeNote email newsletter distribution to 12,000+

unique patrons
• Secondary reach to over 250,000 contacts via

cross-promotional email outreach
• Emails include all important announcements,

performances, ticket links, corporate sponsorships,
news items, outreach events and member highlights

• Email open rate: 18-37% (industry standard — 12%)
• Click-through rate: 7% (industry standard — 7%)

SFGMC WEBSITE
• Generates 150,000 unique hits annually
• Partners are highlighted in all media buys,

publicity outreach and external marketing

Crescendo generates more media and audience 
engagement than any of our events each year. It yields 
260+ placements earning more than 165 million impressions.



IT GETS BETTER
In collaboration with the It Gets Better Project and Speak Theater Arts, SFGMC s thrilled to lead a new chapter of 
the project’s journey. This new iteration will bring an established program under our umbrella of mission central 
efforts to widen the impact and success of our youth and education outreach programs.

As a corporate sponsor, your investment can bring you wider impact nationwide and provide a platform for ex-
panding our profile and message to 8 to 10 new communities per year. It Gets Better visits large and small
cities and attracts thousands of audience members to each of its performances.

Focused on the issues of LGBTQ+ youth, the project’s core mission is reducing 
suicide among LGBTQ+ individuals, especially youth. Major objectives include:

• Improving the climate for LGBTQ+ people in traditionally under-served communities
• Strengthening individual resilience and personal agency among young people
• Developing allies with non-LGBTQ+ individuals

The centerpiece of the “It Gets Better” program is a 95-minute performance of storytelling and songs that illus-
trate the experiences that LGBTQ+ people have with bullying, homophobia, and acceptance. But it is more than 
just one performance—it’s a life-changing full week of residency work by company members engaging each com-
munity through existing school programs, creative workshops, and facilitated dialogues. 

Typical residency work reaches:
• 600 school-aged youth
• 200 college-aged youth
• 300 community members, including clergy, health workers, civic leaders,

law enforcement, and educators.
• Local school-based Gay-Straight Alliances.
• Media outlets, including social media posts and videos,

and local newspaper, radio and TV coverage



RHYTHM brings the SFGMC into middle and high schools across the Bay Area to share a message of love, 
inclusivity, and strength.

RHYTHM is a two-week educational workshop series comprised of four one-hour components at a school facility. 
If the school has a choral program, the group is invited to sing one of its songs included in the RHYTHM program 
with the SFGMC singers.

OUR GOALS ARE SIMPLE
• Encourage students to better understand who they are as individuals
• Accept and foster LGBTQ youth and their peers to be their authentic selves
• Guide youth to make positive choices surrounding acceptance
• Increase awareness that identifying as LGBTQ is not a choice
• Serve as role models

With themes of pride, individualism, anti-bullying, and advocacy, RHYTHM brings students and members of 
SFGMC together to share our experiences, foster a safe space, and grow from the powerful stories of our past.

In 2018, SFGMC visited six high schools and two elementary schools across the Bay Area from El 
Cerrito to East Palo Alto to Petaluma. RHYTHM workshops have reached 4,000+ students, 
and planning for 2019 includes visits. Looking ahead into Season 41, SFGMC plans 
to visit 8+ schools to continue sharing our message of love and inclusion, and 
provide students the strength to lead their most authentic lives.

RHYTHM



PRESENTING SPONSOR — $35,000
• Naming rights as Presenting Partner: “Crescendo

presented by Company/Individual Name”
• Category exclusivity
• Twenty (20) premiere dinner seats
• Verbal recognition from stage during program
• Company listing in press releases
• Two-page color spread in program book
• One (1) dedicated e-blast
• Listing on virtual donor wall for one year
• Mention in all press releases and digital

communications
• Executive Letter inclusion in program book
• Company activation/product sampling experience at

event or Company two-minute video
• Facebook, Twitter and Instagram mentions (25,000+

followers)
• Rights to use approved event photos in corporate

communications

• Logo inclusion in continuous sponsor loop at event
• Feature story on event website
• Company logo placement in the following areas:

• Step and Repeat
• Media Buys
• Web Pages with Hyperlink
• Electronic Invitations
• Facebook + SFGMC

Website
• Program Book
• Sponsor Video

(pre, during and post show)



VIP RECEPTION PRESENTER — $25,000

• Category exclusivity
• Ten (10) premiere dinner seats
• Verbal recognition from stage during program
• Company listing in press releases
• One full-page color ad in program book
• Listing on virtual donor wall for one year
• Company activation/product sampling experience at

event
• Facebook, Twitter and Instagram mentions

(25,000+ followers)
• Rights to use approved event photos in corporate

communications

• Logo inclusion in continuous sponsor loop at event
• Company logo placement in the following areas:

• Web Pages with Hyperlink
• Electronic Invitations
• SFGMC Website
• Program Book
• Sponsor Video

(pre, during and post show)

PRECEDING GALA



PLATINUM LEVEL - $15,000

SILVER LEVEL - $5,000

GOLD LEVEL - $10,000
• Ten (10) priority dinner seats
• Verbal recognition from stage during program
• Full-page color ad in program book
• Listing on virtual donor wall for one year
• Social media mentions (25,000+ followers)
• Rights to use approved event photos in

corporate communications
• Logo inclusion in continuous sponsor loop at

event
• Acknowledgment in event press releases
• Full-page color ad in concert playbill
• Company logo placement in the following areas:

• Ten (10) dinner seats
• Half-page color ad in program book
• Social media mentions (25,000+ followers)
• Rights to use approved event photos in corporate communications
• Logo inclusion in continuous sponsor loop at event
• Acknowledgment in event press releases
• Company logo placement in the following areas:

• Ten (10) priority dinner seats
• Verbal recognition from stage during program
• Full-page color ad in program book
• Listing on virtual donor wall for one year
• Social media mentions (25,000+ followers)
• Rights to use approved event photos in

corporate communications
• Logo inclusion in continuous sponsor loop at

event
• Acknowledgment in event press releases
• Company logo placement in the following areas:

• Web Pages with Hyperlink
• Electronic Invitations
• SFGMC Website
• Program Book
• Sponsor Video (pre, during and post show)

• Web Pages with Hyperlink
• Electronic Invitations
• SFGMC Website
• Program Book
• Sponsor Video

(pre, during and post show)

• Web Pages with Hyperlink
• Electronic Invitations
• SFGMC Website
• Program Book
• Sponsor Video

(pre, during and post show)




